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Hershey is Imagining

the Future of Retail—
and then L P
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The retail landscape is evolving. In the St i 1
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next five years, more than 40,000 ™. !
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store .remodels and new store | S ——
openings are on tap, according to ainiann e
~ research by The Hershey Company. e
That will mean more selt-checkout
lanes, less display space andincreased ..« . =@ —
L.y T 1 = ¥ A
compﬁtltlon for shoppers. =
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| To meet these challenges,

\ Hershey is partnering with
“‘ retailers and designing custom

solutions that delight shoppers
\_ \_ b b and drivesales.

Here's how:

For decades, Hershey has been
designing retail experiences and
researching what consumers want.
Now, we're putting our shopper-
driven solutions to work by joining
forces with retail partners to
co-create in-store experiences that
benefit everyone. Learn more about
Hershey's retail expertise.
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https://www.thehersheycompany.com/en_us/home/newsroom/blog/leading-by-design-how-hershey-is-helping-retailers-create-buzzworthy-spaces.html
https://www.thehersheycompany.com/en_us/home/newsroom/blog/leading-by-design-how-hershey-is-helping-retailers-create-buzzworthy-spaces.html
https://www.thehersheycompany.com/en_us/home/newsroom/blog/how-hershey-is-reinventing-candy-displays.html
https://www.thehersheycompany.com/en_us/home/innovation/retail-expertise.html

